
TITLE: Senior Communications Manager

REPORTS TO: Chief Marketing Officer

LOCATION: US-Based Remote

POSITION TYPE:    Full-time 

ORGANIZATIONAL PROFILE:
HCP Cureblindness works to cure needless blindness with high-quality, cost-effective eye care in underserved areas
of the world. Thirty-six million people are blind worldwide, yet 80% of this burden is treatable or preventable.
Cataract is the largest cause of blindness affecting 17 million people, who could be cured with a 10-minute, $25
surgery. HCP is keenly focused on enduring solutions to avoidable blindness for under-resourced people and
communities, not only providing critical care but strengthening local capacity to provide high-quality eye care to the
underserved. HCP has offices in several locations in the US and other countries, with remote employees in multiple
other locations. Programs are currently active in 11 countries and work with an estimated 75 implementing partners
with plans to expand rapidly across Africa and Asia.

HCP Cureblindness is expanding its team to meet new challenges, scale its work, and broaden its reach. We are
seeking individuals who are passionate about changing lives and want to be a part of a team that works together to
reach new heights. We want leaders who can aim high and make things happen but are also invested in building a
positive team dynamic to bring the work to life.

VISION: We envision a world in which no person is needlessly blind.

MISSION: Our mission is to cure needless blindness with high-quality, cost-effective eye care in underserved
areas of the world.

SCOPE OF WORK:
The Senior Communications Manager will work collaboratively with organizational leadership to develop and bring
brand and communication strategies to life, seeking to increase visibility and credibility of HCP’s mission and
achievements. This is a role for an expert communications and marketing professional with a blend of strategic,
creative and analytical experience. Reporting directly to the Chief Marketing Officer and working closely with
Development and Programming colleagues to drive the organizational vision and support fundraising initiatives with
cohesive, engaging content including PR, social media, website, email, newsletters, program reports, presentations,
and donor stewardship projects that illustrates our life-transforming work to donors, the public and key partners.

ESSENTIAL JOB FUNCTIONS:
The Senior Communications Manager will lead key marketing initiatives, manage communications tools, and
facilitate work with HCP vendors including web developers, digital marketing firm, content producers, video editors
and graphic designers. The ideal candidate will demonstrate a willingness to work across multiple communications
channels - including electronic/new media, marketing and print materials, media relations, and presentations - as
well as coordinate and engage staff in communications activities and opportunities. Functions by focus area include:

Communications Strategy and Development
● Work with Chief Marketing Officer to develop a comprehensive Marketing/Communications/PR strategy that

will drive greater awareness of the HCP brand with key audiences
● Manage multiple projects and drive the content creation process from start to finish, collaborating with multiple

stakeholders to deliver the most effective work product on time in a fast-paced environment.



● Continuously refine communications products and channels including content for print materials, mobile and
main website, social media platforms, and outbound electronic marketing and communications

● Craft content for inspiring and persuasive presentation and marketing materials including Annual Report,
brochures, PowerPoint/Keynote presentations and other products as desired

● Be an HCP brand ambassador; create and maintain HCP’s key messages to be on-brand, effective and highlight
the dignity and resilience of the people we serve.

Communications Vendor Coordination
● Working with a digital marketing firm, analyze web traffic, page views, “stickiness”, and conversions and

monitor website, social metrics and technical performance to ensure effective operations and to identify trends.
Provide required monthly reporting on website usage.

● Working with creative design firm and/or graphic designers, coordinate final production of print materials with
consistent look and feel

● Working with creative design & website firm, coordinate design and content changes to website

QUALIFICATIONS:
A seasoned professional with a proven track record driving internal and external communication, coupled with
strategic insight and strong organizational skills as demonstrated by the following:
● Bachelor’s degree, plus four to six year’s experience in Marketing, Communications and/or PR
● Excellent writing/editing and verbal communication skills
● Demonstrates a fundamental respect for the dignity of others. Works collegially and is a proven team builder.

Values diverse perspectives, leverages individual strengths while building a collaborative, positive team
dynamic.

● Values collaboration with cross-functional partners to deliver strong results at the organizational level in
addition to department level.

● An innovator, capable of creating or seizing opportunities to improve marketing effectiveness and outcomes and
build strategic partnerships with other organizations.

● Politically astute and experienced in diplomatically balancing competing priorities; attentive to the perspectives
and interests of various internal and external stakeholders.

● Demonstrates integrity, strives for excellence in her/his work, and has experience of leading others to new levels
of effectiveness and marketing impact.

● Ability and willingness to travel to international program sites as well as some domestic travel for in-person
collaboration as needed.

● Dynamic, energetic, team-player with strong work ethic, confidence, and sense of humor
● Sincere commitment to work cross functionally with other departments and constituent groups

Additional qualifications include:
HCP firmly believes in promoting the public good, which at a minimum includes doing what we can as an
organization to provide a safe working environment for our employees, volunteers, partners, and visitors. For these
reasons, all US employees, volunteers, or visitors are expected to be fully vaccinated against Covid-19.

To Apply
We invite qualified candidates to submit a resume and cover letter. Please send materials via email to:
jobs@cureblindness.org

The position can be based in Vermont or be fully remote in any state HCP is registered (CO, DC, FL, GA, MD, MA,
MI, NH, NJ, NY, OH, VT, WA).

Himalayan Cataract Project considers all applicants on the basis of merit without regard to race, sex, color,
national origin, religion, sexual orientation, age, marital status, veteran status or disability.
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